~ Quarterly Report
to City Council

i . .
‘ﬁ Martinsville

Date September 4, 2007

DRuG TAsk FoRCE

Organization Name Piedmont Community Services
Mailing Address 24 Clay St B oz s
Martinsville, VA 24112

City of Martinsville Location 24 Clay St

Contact Person for agency Jim Tobin

Person filling out this form Bonnie M. Favero

Telephone  276-632-7128

Fax 276-632-0127

Contact Email jtobinipiedmontesh.org

I. RELEVANCE TO CITY’'S GOALS AND INITIATIVES

Describe how the project(s) have advanced one or more of the city’s adopted initiatives. The city’s Goals &
Initiatives may be downloaded at www.ci.martinsville.va.us.

Task Force is as follows: PRIMARY PURPOSE of the Co

oration shall be to

The mission of the Dru

educate the total community regarding the perils of illegal drugs.

2. ORGANIZATIONAL COLLABORATION
Describe collaboration efforts with other organizations

Met with Anne Frazier of Boys and Girls Club and Rhonda Brown of FOCUS on August 10, 2007 and

September 4, 2007 to discuss collaborative efforts. HEY!, the adult task force under the umbrella of the Drug
Task Force is working with BGC on Family Day. CHILL, the youth task force under the umbrella of the Drug




Task Force has provided drug prevention programming for both the BGC and FOCUS throughout the summer

and will continue to collaborate throughout the school vear. Both Anne Frazier and Rhonda Brown are

members of HEY! and so we have the opportunity to collaborate on many activities. Both have helped with the

Youth Rally in the past and plan to assist with it again this year.

3. TIMETABLE, OUTCOMES, and MEASUREMENT PROCESS

Describe what outcomes for the project(s) are expected during next quarter and how progress will be measured

Increased knowledge about the perils of illegal drugs and their affect on the community, awareness of services

available for treatment and recovery from alcohol and other drug abuse, and changing the behaviors of youth

and adults in the community regarding alcohol. tobacco, and other drugs.

Activity

| Time

Actual Date

| Expected Outcome

Measurement

Social Norms Marketing Campaign

Billboards will be
erected throughout the
year, beginning in
August.

7/07-6/08

9/07 Billboards for
Family Day

9/07 Billboards for
Recovery Month

Increased knowledge,
awareness of resources
available

Process assessment will note #
of billboards distributed
Surveys of community will
assess changes.

Clearinghouse of
prevention education
materials will be
distributed throughout
the year at churches,
community events and
public venues.

Ti07-6/08

Maierials have been
provided to several
additional sites. In the
next quarter, materials
will be provided to
FOCUS and the Boys and
Girls Club.

Increased knowledge,
awareness of resources
available

Process assessment will note #
of materials distributed
Surveys of community will
assess changes.

Educational programs
provided for youth and
adults will include:
From Binge to
Blackour at local
schools.

12107

Plans will be made to
provide this program to
schools and the
community.

Increased knowledge,
awareness of resources
available and change in
behavior by youth

PRIDE Survey for vouth at
middle and high schools will
show change in behaviors.

Host speaker in the
Spring at all local
schools.

5/08

Increased knowledge,
awareness of resources
available and change in
behavior by youth

PRIDE Survey for youth at
middle and high schools will
show change in behaviors.







